


Astro is looking to secure up to 15 currently stand-alone OTT platforms over the next year or two

Propagated consumer shifts that 

are already transforming the future 

of how consumers live, work and 

how advertisers engage in 

marketing.

The pandemic has revolutionized our 

lifestyle forever. Consumers & businesses 

have adapted to these shifts, spurring 

increased digital dependency in terms of 

consumption and advertising. 

Post pandemic era consumers look 

forward to regaining some of the 

missed opportunities as evidenced by 

pent up buying trends in travel, 

food/dining amidst cautious nuances. 

2020

Disruption
Restrictions and 

fear globally 

2021

Adaptation
Reinventing the all at 

home experience

2022/23

Acceleration
Regaining grounds  

& stimulating growth


